Organization Applying: T/M Oféﬁﬁﬂ éﬂv[y' S)%ré’lul_éfj

Conlact Person DQH or Me/znda b\/l‘a i’c:I ___________ ~
Phone Number: SY1- 994 -te00

Email Address:

Wel Site Address. WWN-ThaOreaon é?:'aﬂswﬁore &’ g'/a_hoa . Gom

Title of Project: Q[@%QLBOOK CXDO

Brief Description of Project: Promier MNorthusest Book /'esﬁm/
operido £amilies nd readers of all ages. This eventwill
.J(éﬂ{ufe_._dpﬁmx (00 Oregon Authors_who will Showitase
and talk about their WHTLTMS as well as make thewr books

Qm@ﬁe_dm%uﬂe__even t.

The undersigned. as proposer, declares that hefshe has carefully examined the
requirements of the Klamath County Tourism Grant Application packet and agrees, if the
application is funded, that proposer will enter into an agreement with Klamath County tc
furnish the services as S@fled in accordance with the grant application attached.

Signature of Applicant Date 4/30//(7/

Signalture of Board Chairtﬁ \Jg Q; MCA O (; }(,g“_z_\gg Date ¢/} 36 /1Y

oy KOF 3005
Ravised lhe 27" of March 2014
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PAYMENT INFORMATION
Each applicant will submit a completed IRS form W-8 with the contract agreement. The
W-9 will contain all the information for whom Klamath County wifl remit payments to.

TOURISM GRANT BUDGET FORMS

Each applicant will submit proposed budget forms for their event and a detailed markeling
plan. The budgets should encompass all aspects of the event and include the value of
any non-cash (in-kind) or barter contributions. Value all volunteer labor hours at the rale
of 510.00 per hour as a non-cash (in-kind) contribution.

DEMONSTRATION OF COMMUNITY SUPPORT

Each applicant is required to submit three (3) ietters of support or endorsements from
community partners or stakeholders of potential supporters that are not related to the
organizalion or its primary management team (board members. event planners. etc)
Letlers should specifically address your preposal and why the wriler believes the project will
henafit the community

PROJECT DESCRIPTION
Project Plan:
1. What is the main focus of this proposal?

The main focus of this event & 4o ighlight +he many Oregor y‘fwﬁ’ﬁﬁi
and Hheir Work and bring them Ho #he aténtion ot +he poblie. | /L;W 4§amer5
A venve for Lamles wibh Children and yeaders in general, ai wad ZwoosU re
do eed avtiors and talk with them. Qnd aflew avthors 1o 9

with fheir work.

2. What are the project activities? "
Friday Ock 3, - rleet dnd greet lor Quthors  cvent statt, a
Voluntess .

lie
_— heater O H"Lo+hepub
&+ 00;{_ ‘_J) Op_em "‘0(}5-@/, a,‘!" QOSS Qa,ﬁta,nd T ea’wih au;’fprsl /‘51[en 40

do meet and falk with Quthors, and ploge orders v
readings a4 Several lbeations.
Sun. 5 - Same

3. When will the project occwr? How long will it last?

The event 1S sahedu&d for October
A o1l days open 1o +he pulo/"é-

3-9, 2014 .

Form #1 KCF 3005
Revised the 27" of March 2014
Page 8 of 12



4 Whois the largel market for attending the proj_ec[’? _/0 |
The %argef tor #his event will be dnyone who foves H;hws -
/{éwevzr, we plan to prta lotef focvs on 3@#/»17 as many Chi
)Glm; /y beold authors as we Gan, 4o %argm‘ From other out of w[&‘wﬂ‘?fa-;
ard,;
We weldome readers of all aaes . Qnother Target market we wil hi

will be Fhese who love the ry wnaf,/’“/(’;zjzd“mﬂ”"’j , and evtdbor recreation
Activitres, as our area 1% by on all of $hesz.

Froject Goals;

5 Howmany oul of county visitors do you expect

fo altracl to the project? How will you count
the number of out of county i

sitors versus the number of locals?
" We hope to attract as many as 1S 4o (00 ovt of Area
Qu#hor:,am’ HOO - 2S00 /15 1Hors

g WZ édf// Pse a brréFQJAS«Ltbnar'r Qrm ot fhe cf&or Qr‘ l/fgf'&’rg: and
rég.'s#m,hén lorms Lor authors.

& How are you planning on extending the out of county visitor's length of slay? How will you
encourage eaity arrival and late departure ? How wiil you count the number of extra days?

e b are Nolding +he event on +he eevend, and maki

:;1) Mm/drcsvl'."?j
Sm‘hcu"geap{e witl tome kack lor g second day. we al

oufi/ b&k.n )
Promotfing some area atractons (Crater Lake, Cotlier, bfi”c'mj, htking/.

« We will do ovr best fo tpont extna days, by u{ormhj w.r'w% locat /oa’grqj
ac:(fll'cg, ;‘n “/M’J‘;Ej hack anc( &Fﬂznhj o8 51030,:&,( «Q)r Fhis eiféﬂ#'

QUALIFICATIONS OF APPLICANT

7. Describe your organizalion.

; . fed on Meu'n &
‘ BFe Shaw Statwnery are, [oca.
/:’7 ggidgfa%?lﬁl.ﬁgiﬁﬁ has bigél 11 Fhe gdanie /gaa.-(—ran lor Qo+ years,

: A

and was m&’ﬂ’ccl wf% v.7’;?<,_ (Qregor} @,,\C‘,l s-(om ISQV-@V&L/ L/-.Q‘ﬂ.!’S ng. 7‘;536:;}2;

fhoy cell Oreqon Hhemed g1, books, S"""e”mrs’q(&%{;‘j' Qoi;g;ks }-ﬁis

as well as a lavge selecton ofgr{,dl‘”\j cards, m%{/um%;omf; [mg fll'" &pemllcj and
. eoally And fami

bwned by -vs - Dand Melinda wiard. We have pley

Fom it KCF 2005
Rewsed the 27" of March 2014
Page @ of 12



8. Describe your experience in operating past or simiiar projects. Have these projects been
successful in bringing tourists to Klamath County? How is your organization uniquely

qualified to carry out this project? we have nm‘ doM an ey‘én'f like ++1 S
in the pasﬁ Loweover we have done Yeserth on Stmilar events

M other areas. We feel we are vnigeely qualified becavse we
have assembled an advisory Commi tee , Magle vp of persens wlf#h
backqroonds in H1e areas we feel are Very benefiaial Jo #h13
event, persons lyith badigroonds in /drge ovent planning /{brarg&
Myseums, Jheater, Yovrism , and reading programs for Children .

MARKETING PLANS

9. Describe specifically how you will market the project to out of county visilers.

We witl Martet this event in many ways. First we portl provice
Q& website, and a link from our website. Wewillalso werk W;ﬁ /Fm;:/
Klamath and +he Chamber of Commerte 4o provide & ink and promo
the eventon their welbsites. We wil bumdmy#mr\]j " ”a_uspa‘o:r‘g ':;.D
Medlord, Bend, and Eugene areas. We plan }0 vse {e/zv;i:;mi:{s r;ls Fhese
M Hhose ClﬁecLS‘, a!#\m@h ma{nh/ %rotﬁh publw Cery e AN L Face,
Medias are @ypensrlve, We will alse {lomlad fD‘L{"er reader pmgmméagéh:p (¢ and
a¢ well as Libraries, and vse a Sivect mail for evend posters !

Severa | huk’ihj /btf(f'nﬁ Jroves

Form # KRCF 3005
Rewised the 27" of Macch 2014
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10, How will you measure your success or atlendance in drawing out of county visitors to the
proiect? Examples: Survey, Raffle, Tickel Sales. (Be specific) WJe UJ!. Il he able to

Use reg 1stration Jorms Jo Frack avdhors. We will alwo sorvey at the
door {or publie alendees, yse inforpmnton Lrom raffle stobs, and vse
Social media

1. your project is already underway explain how this award will increase your likelihood of
SUCCESS s awlard will be hug@ in being able +o market ouvt of /)
Qrea. (N purcmsmj adwérhzr’nj n larger Metro Qreas Crmdﬁard, ﬁagemlj 4
ﬁZhrag?/; News paper, Sepdin posh’_rs and pf\/ers {o 11 braries, schools, an
feader orgamzalfon& willalso enable vs to v moreff;;:eiwfménds
(‘(mdrﬁq lom((\/lwhfd/i witl lead do focals th w#mj ovt o
and @Q'qm}./\{.

12 Describe any in-kind, barter, voiunieer labor or discounted services you expect lo receive
in support of this project. Volunteer labor hours will be valued at $10.00 per hour for

purposes of completing the budget form, &\”g *MIS %/f’;’?é’ we W/‘f/ 0/)/‘/ bé
vsing Vo lunteer hourg.

o i KCF 3005
Revised the 27" of March 2014
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Project Budget

Klamath County Tourism Grant Application

INCOME

Commitied | Pending

Tofal

Actual

Comments/Explanations

Tourism Grant Request

/0000 =

Cash Revenues -
Source:

Solrce: reg. Loa

[0000 —

Source:

Total Cash Revenues

20,000 + -

In-Kind Revenues:
Source: {/olyntaey

%0 —

L@ 0% x 20 bors

Source:

Source:

Total In-Kind Revenues

Total Revenue

200 -~ -

EXPENSES

Cash Expenses -
Personnel costs

Loo —

Marketing costs

[¥¢250 ~

wews fied

Rentals

2250~

Tavles /A Ma i

Supplies

Other: Seauithy

200 — :

Other: Seaal eyent+

F0 =

Meet £ Grreet

Ctner;

Other:

Total Cash Expenses

In-Kind Expenses
Labor

Marketing costs

Other:

Otner:

Other;

Other:

Total In-Kind Expenses

Total Expenses

Net Income<Expense>

2[00 -

NOTES

Be as specific as possible; provide explanation to help clarify budget items
Use the "Actual” cotumn when preparing your final report; submit this form with the final report

Use additional space or lines if necessary to provide complete information

Value all volunteer labor at $10.00 per hour for in-kind revenues and expenses.




Kiamath County Tourism Grant Application

Marketing Budget Form

Commilled

Pendmg

Total

Aclual

CommentstCxplanalions

CASH INCOME

Touns~ Grant Request

10,0007

Mher Spurces

Totat Revenue

YR

CASH EXPENSES

Advedising

Prin|

13156~

,(lewsﬂdper, PaS’/‘*’f f
Matlers

WVen

Othet inlernet

Olher

Total Advertising

Printing

Postage

Misc!Other (Explanation Reg'd)

Otrer

Other.

Other.

Othey.

Tolal Miscellanecus/Other

Tola! Expenses

Nelincome<Expenses

42502 .

-

NOTES

Do notinclude any non-cash items as they are not eligible in determining the matching contribution requirement,
Be as specific as possible; provide explanation to help clarify budget items
Use the "Actual" column when preparing your {ina| repost; submit this form with the final report
Uso additional space or lings if nocessary to provide complete information

Value all volunteer labor at $10.00 per hour for in-kind revenues and expenses.




SELECTION CRITERIA SUMMARY
Below are the criteria that the Tourism Review Panet follows {o score each application:

How well doesiwilt this project increase {ourism?

Wil It encourage longer-term or repeat visits?

Does it fit with Tourism Marketing Plan?

Whal is the effect on Klamath County?

Dees the applicant have the ability to complete the project?
Are the budget and marketing plan realistic?

What is the potential to succeed?

Is the management and administration capable?

[s there demonstrated community support?

Is there evidence of in-kind suppori?

Are there endorsements by communily groups?

Is the presentalion clear, concise and aftractive?

Is there a strong evaluation method?

How will the applicant document the long-term impact?
Are the indicators measurable and objeclive?

Preference points will be added for projects that meet the following critena-
Event oceurs in the Shoulder Season — before June and after September
Eventis held outside of the Klamath Falls urban growth boundary.

Length of stay — event encourages early arrival andfor |ate departure.
Fanuly Friendiness.

Points will he deducted for applicants with a history of not submitting reports on time or
vague or rambling responses.

Reminder that applicants that are delinquent in meeting any of the requirements for their
prior awards are not eligible for new awards until the prior award is brought current,

Form # KCF 3005
Revisad the 27 af Marchy 2014
Page ol



Page 1 of 4
'
Bob Halvorsen's Rentals & Sales, Inc. Status: Quote
2120 Washburn Way 541-883-7751 phone Quote # qidd
Klamath Falis, OR 97603 5418857311 fax Quoted Date: Frl 10/3/2014 10:00A%
Operator: GWEN
i customer #1279
I OREGON GIFT STORE 551 B34-1600 FAX 519 §382.2587
!
729 Matn Streel Contract info! OREGON BOOK EXPO
Kiamath Falls, OR 87601
Qy [Key flems Rented Partd Status Cuote Date Prze
30 | 590-0020 Table. 8F1 Cuoted 101412014 10 DOAM 4255 00
$Day 58 60 1Week S25 50 a1ks $76 50
PLEASE RETURN CLEAN
TABLES MADE QF PLYWOOD BOMNOT LEAVE QUT IMRAIN
30 | chaitack Char. Black Cucted 104472014 10-COAM $86 00
10ay $1 10 1Week 300 4\%s 5800
30 5500150 Tablectoth 52114 (6 - 8§ FT) Cugted 50/412014 10.00AkE 3240 00
iDay $8.00 1¥Aek 524.00 4vvks $48.00
Chy | Key ltems Sold Pan# Stalus Each Price
" Patyang i Bekip In Tann Deluany S3A NN ennn
DELIVERY AND PICKUP
Delivery Date: Fr 10/3/14 1000 AM Contact:  ROSS RAGLANG
Pickup Date: Mon 10/6/14 10.00 AM Phone:
Address: 729 Main Street ; Klamaih Falls, OR 87601
BURGLUINDY LIMEN
Quote valid for 30 days,
RENTAL CONTRACT ‘ Rental: $561.00
BT R R TR TP ST anblenns oo a 1 ST LR LY BT I L UL L
[ALRPEIG FINED SN N RTE DT ST AN EI parf oIS Canlrac FRAID IHER Damage Waiver: §78.54
REDTAL FERIODT sales: $0.00
(R N A L A R T A R T
Telan Delivery Charge: $70.00
' ’ i PO, oty Ifisc. Charges: $0.0¢
- . . Subtetal: $709.54
v i (R o
R S AP ¥ [T SOME NILY FE TR Y IS ey | Defaull: §0.080
TOTAL: $709.54
SIGNATURE: PAID; $0.00
OREGON GIFT STORE AMOUNT DUE: 5709.54

Orinted on 41282014 25041 pm MDnda\Jr B gglurday 7%am . SOOpm C%OSE(; Qundays . ﬁ.iﬂﬁ‘ﬁ?gtlﬂn i1

i RO I B




BrAacH’S JEWELERS

A e (o teast since 1954

—0

-~

April 28. 2014
RE: The Oregon Book Expo

To Whom It May Concern:

1 am writing in support of the Oregon Book Expo that will be held on October 2, 3. 4 and
«th

57, 2014 at the Ross Ragland Theater.,
The group will bring in 100 authors for the Oregon Book Expo. That, with the addition
of the people attending from all of Southern Oregon, will tremendously impact the retail,

lodging and restaurant businesses in Klamath Falls,

| fully supportt the cfforts of The Oregon Book Expo committee and encourage you 1o
consider the event for funding.

Sincerely,

. J
) (j)j&/x; YAK e f\,)

Susan Beach

721 Main Street « Klamath Falls, OR 97601 + (541) 884-3493 « Fax (54 1) 884-2377 + 1-800-884-3493
www. beachsjewelers.com



2O 7~
Motel

& rv park

March 28" 2014

Victonia Haley

Derecter of Marketing & Sales

25005 67 St

Klamath Falls, OR 97601

541-882-1111
ComfortinnAndSuitesKlarnathFatls.com

To the Klamath County Tourism Grant Committee,

Our hotels value the events in the area that can bring people in te our cammmunity, and our hotels, We
are always hopeful for new events to come to the ares, and grow the market of tourism in our area. The
Oregon Book Expo is the type of event that we would like to see flourish in Klamath Falls. This event will
provided a reason for a new type of cliental to enjoy what our arez has to offer,

The Oregon Book Expo is a perfect opportunity to offer a reasen for the peaple in our drive market to
visit Klamath Falls. With the proper ooportunity for marketing this event will attract people from out of
town that will use our local hotels, restaurants, and attractions.

Sincerely,

Victoria Haley
Director of Sale and Marketing



Mike Klein «mikek@smithbates.com>& Al 28, 2014 905 AR
i, "oregongills@yahoo.com Wiard” <Oregongifts@yahoc.com>
Book Sigring

AN e el

Melnga-

1 just wanted to let you know how much I am looking forward to your Oregon Book Expo event this Fall. |
think an event of this fype would be of interest to folks throughout the Northern California, Central and
Southern Oregon regions and wouid help Klamath Falls and greater Klamath County attract visitors and
tourism dollars.

1 have heard that your goal is to attract 100 authors and 1 have contacted my friends at CP Media to see if
any of ther authors would like to participate in the Expo.

I look forward to continuing my support for your event and doing anything 1 can to make it a success!

Regards,

Mike Klein  Marcomm Team Lead SmithBates Marcomm Solutions
L0 Lerbern Hewybts, Bled | I-amath Falls, QR 97601

R A I AT NS - I 5471-884-0592

cepstadnites, com mikoloasmithbates.com

smith
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Spam (173
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Rogent
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nsoredl

Singles Oiscover a Better Way to
Cale Onhne

Y ahoo Ml

Pomg Dot

G Tl el Ej RN Ej{ 1 Q ﬁ‘,:; .
Proposed schedute for 100 Authors

/V\deo r& ¥y O ‘-H—)bud’\ &

Parker, Mike Tl

o oregongilis@yahen com.

Hello Malmda,

I think the ad stze hat would work for you would be 3757 X 47 which isan &7
ad. With this ad size we could run two full cotor ads for $903 91 tola
However what 1 recommend ts running Sunday Septemher 28th Full Cotor for
both the Medfnrd Mail Trbune and the Sunday edition mta Asbland plas then
pickmg that ad up as three black & white 8" ads Tues, Wed and Thurs
September 30th, October 1st and 2rd This weould give you a tetat of foar ads
for $99091.

Pl follow: up by phone Lo see if either of these options wink for you
Thyx muech,

Mike

Mike Parker

Marketing Consultant
541-776-4431 Fax 541-776-4369
TP Tt e e

PO Box 1108

111 N Fir Strest

Medtard, OR 97501
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ot enead s e b Y e Mgl Page 1 st ?

o A

el

£ N S IR T > RTINS = I !
Inbox {55) Oregon Book Expo Event &
Orafls (2N

Sem

Spae {17 Sandy Raney g'u..(&t’_ﬂ(’, 2«3351‘? . -
Tshi o aregongifisi@®yahoo com, GU;Q ('(,L

Y Ealtders

Hi ndelinda, .

> Recent Good o talk 1o you. Like | said this event sounds "tailor-made” for our
Eugene audience.

The best deal we have that you can discuss with y oter Board is oor Bus

5 Spasanel

oo s, - . . ey . . . . .

i ,\*.f:‘,\ -Two-Get-Two pachage. This congists ot 4 ads ina 7 day period..Two

oy @ ol them are discounted w3400 each and two of them are Free. The bvo
| . sizes you can choose [rom are a nice size box that’s 3colx3 25" ad

ki

(497927 across ¥ 5.25"Icep or a more vertical ane thal's a 2colx7.75"
ad £3.2639"x7.75" deep) One al'these just to give vou a value il vou
jusi ran one time would be at the very least $507.40, W have a
Thursday Arts section, Friday Entertainment Section, Saturday
Weekend section and Sunday Oregon Life section that includes Books
and features. This would be very strong schedule wise and also hit the
market | think you're going afler.

Waou just did one ad only on a Friday, Saturday or Sunday (Sundiny
Book page mivhi be a good position) the ad would cost $3435.538. |
think sUs warth it te spend the S300 more and get xS the amount of
voverape.

Another ides which is Kind of cool is on Page 2A, inside Sront caver of
the newspaper we have our daily weather page. [fyou were (o doa
Heolx3.25" ad at the boltom of the page...(see {Her attached ) the ad
would cost S305 and s in fult color,

You could also doa strip an the bettom al eur Oregon Lite front page
cover in full codor Tor $6935 (Hlier attached) but | think the Weather
page iy better, kwger and is a special price for 5395, We'd have w
reserve as early as possible to get the date we santed for sure.

Lertme kpow ifany of these ideas seem 1o make sense and we can go
trom there. Talk soon,

SR

Wi s b d e Hosed Tharcaln

Sandy Raney
341 3382240

fax: 341 683-7622

2 Attachments  Phnvndisadl an v

oregon e 6x3_str odi

weatherpage flyer . pdf P o v

fa]

Bt Suscmedonged s abioe oo fimse D rad=t sy e il b



Location, location, location!

Section front impact with your advertising

message on the cover of the Oregon Life section with an
exclusive, full color 6 col. x 3 in. anchor ad.

Target your specific audience with each edition of

Oregon Life: Monday-Health & Fitness, Tuesday-Outdoors,
Wednesday-Food, Thursday-Arts, Friday-Entertainment and Sunday-Lifestyle

RNow available - Saturday - "Weekend”

HURRY! sign up for this exclusive ad
position on the front of Oregon Life,

Qualifications:

L \ \ e b ‘ o Ad size fimited to 6 col. x 3 inches.
& S e S Runs prominently at the bottom of
¢ @ﬁgf;& 1 taste section front.

 Neekend s

ot “l"t\ + $695 per ad per day

“ o  Anchor ad must supplement (not replace)
o reqgular ROP or preprint schedule.

* Total investment for month must exceed
same monih in the prior year.

* Ad copy subject to review.

Important dates:

i + Goat 1oy you. But the rest of us might
Flyinz 1o Acapuleo tor Spring Break? Goot ¥ R e 1o o,
rectialew lipyonmhere o go ang whatto doa

Oregon Life Space Reservation
Front Page Ad Deadline

Monday-Health & Fitness ... 4 p.m. Thurs. prior

Tuesday-0utdoors....en 4 p. Fri, prior
Wednesday-Food........ccoo..e..... A p.m. Fri. prior
Thursday-Arts e 4 p.m. Mon. prior
Friday-Entertainment............ SOLD QUT

Saturday - Weekemd......... 4 p.nv. Tues, prior

Sunday--Lifestyle.... 4 p.m. Wed. prior

To reserve your ad space
contact your Register-Guard account
representalive or call 541-338-2421




Seoread e pregongifis Y koo Mnd

Inbox {56}
Drabls, {29
Sent

Spam {173

Trash {2}

~

Folder,

? Hgope

Bponsored
TR

-
[
MewCars com

At You Wandenng What Your
Surent Car s Waonh?

%

S . Tt ol il

Iawe dort

SRR T s IER R G-

Advertising with The Bulletin, Bend Oregon @

Jenifer Johannesen BQn(j 6'\& H ei‘l';f’\ e

- oregangdis@yahoo com

Hi belda
Thank you for your considleraton of advertismg wath The Bulletin

We reach over 60,000 Central Oregon Adults EVERYDAY with our paper The Bullelin
15 a great vehicle for reaching poteatial new and existing customers in all of Bend,
Redmenc, La Pne, Sunover, Prneville, Sisters and many addiional surrgonding (ibes

Attached 1s a flyer which details the anformation on the Business Builder Advertising
Pracgpam

$354

Six Full Color Ads
3458 wide X 5" fall
$5% per od

information necded to set up your account;

Busingss MName
Physical Address:
Mailing Address:

Phone:

tain Contadl

Cantact Phone;

Contact Email

BILLING:

We will need to coltect payment for all ads pricn 1o reserving the ad space. unkess you
would Lke 1o set the account up an a monlbly bilfable mesice H you waald Tke oy e
invoice you each month, please complete the attached et application, Beke sutel
wsigned natt regqured places  Once complete, you ¢an send it hack 1o me s wali
somebimes Lake a few days for our Billing Dept la process

Please feet free to contacl me wihen you are ready to discuss the design of your ad,
and the dates in which you would like to run your ads

Thank you and L took forward te workmg with you.
Jemdes

Jenifer Jehannesen
hdvedising Sales Executive

The Bulletin,

QOffice: 541-383-0313

Fax: 541-385-5802
hnlmmwm?n_4§1b1‘|1{li1L|\|L'I1|1 Lo

ey s iy b ceoatiaas Furegdy Peaseds ey s T
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